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“Culture.” It's what people do. We're all familiar with the word and probably use it quite a bit at

home, at work, and at school. Our home, the city of Tokyo, boasts a culture that continues to
emerge and grow as people from all walks of life and all corners of the globe come together and
interact. If we had more chances to embrace that culture, we might be able to do away with some
of the isolation, loneliness, and worry that people sometimes feel. We might be able to enrich
our lives. That’s what the TOKYO PAPER for Culture is all about. Striving to “know, deepen, and

enhance the culture of Tokyo,” we're set on exploring the astounding world of Tokyo culture with
— a — ’\ — / \ p— the help of people in the know. Here’s to an exciting, fulfilling journey!
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What’s Tokyo

Culture Creation Project?

RAMEHAFRR. FEE!
7{, ~FRHR: RELALRETOAT 7 b~

n W

vy Ny

WLWMSaY 9 HTW

- KT VRS b

#HEL T, [TOKYO PAPER for Culture] T¥. COT7V—X—N—[E REXERETOT /M (T7A) FREITLTVET, T70OE. [HROEXEANEEH - KRR OXRBICHIT T,
REHERFTHELEXLHEAI ZMEFER 7 —INPOBEEH AL T SEEELEXILANIRPT7— OV VP EERBLTVET, CEHMDFRVETH? CEMTEVWEGIEE I LI,
BRI EE%, ZUT.[TOKYO PAPER for Culture] (3. £EICHRREXILRETOD VM DFEHEEC T LUHRHEHRVPHEREROTESVAVEWSIBVEADTEEN KL,

A2 TP REOXEZHS. RDB.EDB. T T.CDITV—RX=—N—ZDHED% “XLWMER" fMEF—LEXLHERE. ZLTHELSBEM - XLBARELFEAREEL.
BS. 7OV OB 4% “MRAME ICEF. BMEZBL T B4 eMRRREZEETRALTVEET!

Hello. This is the TOKYO PAPER for culture, a free newspaper published by the Tokyo Culture Creation Project. Designed to make “Tokyo as a city of global cultural creativity,” the Project unites the Tokyo Metropolitan Government and the Tokyo Metro-
politan Foundation for History and Culture with art organizations and NPOs to organize a wide variety of cultural events and art projects. If this is your first time hearing about the Project, it's a pleasure to make your acquaintance. One of the driving mis-
sions of the TOKYO PAPER for culture is to help people make eye-opening encounters and have unforgettable experiences through the diverse array of activities that the Tokyo Culture Creation Project works on. It all comes down to knowing, deepen-
ing, and enhancing the culture of Tokyo—and this free newspaper is positioned to play a central role in making that happen. Serving as a “cultural research institute” in a handy, readable format, the TOKYO PAPER for culture sends out “cultural research
teams” from its production group and “guest researchers” from the real world of art and culture to profile several “research topics” for every issue and present the findings in these pages. We're looking forward to bringing new discoveries your way!
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Exploring the contours of Tokyo through culture

— All right, everyone—let’s get right to the heart of
things. What do you think of Tokyo? (laughs)

Hitoshi Okamoto (Okamoto): Lately, I've been thinking
that people would be better off if Tokyo were a more lo-
cal, down-to-earth place.

Umitaro Abe (Abe): I'm with you there.

Okamoto: The mass media is centralized in Tokyo. That
means that everything comes out of the city and spreads
to rural areas, where people see it as the latest, most
relevant information. If | go to a town in a rural area, the
people always say that there’s really nothing there. But
to me, they've got everything. Why the difference? | think
it's that people just assume that what Tokyo has, small
towns simply don’t. That kind of thinking smothers a lot
of places. It would be great if we could level the playing
field a little bit and have Tokyo be more like a regular lo-
cal town.

Abe: For better or for worse, Tokyo's full of so various
people and things; it makes it seem like Tokyo has eve-
rything and nothing at the same time. That kind of duality
goes with what Mr. Okamoto was saying about the lack
of “localism” in Tokyo, | think.

Fumika Hideshima (Hideshima): | moved to Tokyo
about 15 years ago and had a baby two years ago. Now
that I'm looking at Tokyo from a mother’s perspective,
the very idea of having a baby has completely reshaped
the way | see the place. Becoming a mother here has re-
ally given the relationship | have with Tokyo a fresh start.
— What is that fresh start like?

Hideshima: | was pretty naive when | was young, con-
vinced that I'd be able to get by on my own doing what-
ever | wanted. When you're raising a child, though, you
run into so many things that are impossible to do alone.
Going to city hall to get my mother-baby notebook was
in itself a totally new experience; ever since that day, I've
continued to get so much support from the government,
go to mothers’classes, and take my child to checkups. It
all makes me feel closer and more intimately connected
to the city of Tokyo and my neighborhood. When you're
pregnant, the people around you look at your stomach
and approach you, saying things like, “would you look at
that?” with a smile. It's incredible, really—and it's not like
it only happens on rare occasions. As the comments and
kind words kept coming and coming from literally hun-
dreds of people, | could really tell that I'd be able to live
here in the city and connect with my living environment. |
felt like the city was on my side.

Abe: To me, Tokyo is a city of children. It's the capital of
Japan, so there are so many young people who move to
the city from their rural hometowns, right? That means
that the family unit in Tokyo is small. There are lots of big,
intergenerational families living under the same roof out
in the countryside. There may be some three-generation
families living together in Tokyo, but the city still basi-
cally seems like it's full of children. If you look at it that
way, then you start to realize that the culture of Tokyo
changes almost overnight—the youth culture is always
churning out new things, constantly changing the face of
Tokyo in short spurts. At the same time, you also have
to remember that the ways things go outside Tokyo,
where people live in more intergenerational communities
and take their time in generating transformations, are
important pieces of culture just the same. If Tokyo made
it easier for older people to access the places where
younger people tend togather, | think people would have
a stronger emotional attachment to the culture here.
Okamoto: Like you say, there is quite a pronounced gap

Fumika Hideshima

Hitoshi Okamoto

Umitaro Abe

between the generations in Tokyo. This might be a little
off topic, too, but here’s something I've been thinking
about. Japanese people love to learn things, but the idea
of “lifelong learning” might be hurting the effort to keep
culture alive and intact as time goes by. If | had it my way,
I'd say, “OK—once you've learned that, you should hold
back a little and get to passing that down to the next
generation.” Instead of accumulating stores of informa-
tion and keeping all your knowledge and wisdom inside,
you've got to pass the baton.

— We’re almost out of time. Before we wrap things
up, could you each talk a little bit about what you
hope for or expect from Tokyo in the future?
Hideshima: When | talk to my fellow mothers, a lot of
them say that they haven’t been to an art museum in five
or so years since having kids. There are lots of reasons
that they stop going: their kids might get wild and make
trouble for other patrons; the stairs are too steep; or
there are other mental or physical obstacles that get in
the way of going. Mothers, | think, just want to get past
those issues and have fun at the facilities. It would be
great if Tokyo could find a way to meet those needs.
Museums could try something like what movie theaters
have started doing with “Kids Days,” | think. That kind of
service would be such a big help for people like me.
Okamoto: | want Tokyo to have more places where you
can talk to people who work in the primary industries.
Markets are one example. Tsukiji is way on the edge of
Chuo-ku, for instance. It'd be nice if there were more

markets in the middle of the city. Markets, | think, ema-
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If the TOKYO PAPER for Culture wants to be a real cultural research institute
for Tokyo, it’ll have to start by exploring the contours of the city from a
cultural perspective. We sat down with three Tokyo-based people who are
firmly embedded in the cultural context: editor Hitoshi Okamoto, radio DJ
Fumika Hideshima, and composer Umitaro Abe. These “guest researchers”
gave us a captivating look at what Tokyo means to them.
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nate a kind of life rhythm—they’re a really direct repre-
sentation of what we need to survive.

Hideshima: People overseas usually go to the market
every day to get what they need for that day instead of
stocking up on things.

Okamoto: | think it's really important to avoid stockpil-
ing. When you go to the market, you can learn things
from experts; someone working at the fish market might
tell you not to buy bonito right now because it won’t
taste as good as it should, for example. You buy the
ingredients at the market, make your food at home, and
taste it. That idea of acting in the now and using firsthand
knowledge is really cool, | think. For me, food is at the
root of culture. If Tokyo gave people more direct access
to ingredients and raw materials, | think people would
benefit quite a bit.

Abe: Sorry if this is a little bit off track. When | came
back to Tokyo after my study in Paris for one year, | was
really curious about something | had never really noticed
before: why are the entrances to people’s houses in
Japan right on public roads? The roads and the houses
are so close that you can hear families having conversa-
tions at home—and even smell what's cooking for dinner
when the late afternoon rolls around. There's no way that
would happen in most places. In some foreign countries,
it'd be way too dangerous. That's why | think that the
real Tokyo is actually an active community of neighbors
and others, which is along the same lines as what you
were saying about the surprising depth of the community
atmosphere for people raising children. | hope that kind
of idea takes root among the current residents of Tokyo.
Okamoto: Here's another thing about Tokyo that | like,
something that underlines the possibilities you can find
here. When I'm on my way to catch a morning flight out
of Haneda Airport and start crossing Rainbow Bridge, |
can make out the Skytree in the distance. Then it hits me:
Tokyo has to be the most gorgeous city in the world. On
a more specific level, | love the Ochanomizu Station area.
There's the Hijiri Bridge, there’s the Ochanomizu Bridge,
and the station is sunk down below ground level, right
on top of a river and a subway line that cuts under the
JR line on the diagonal. There’s the Holy Resurrection
Cathedral, too, which is just a short walk from Yushima
Seidd. Go down the hill and you're in Kanda, with its se-
lection of tasty soba shops and a really nice sweets shop
called Omiya. Man, Tokyo is cool!

Abe: That's your “real Tokyo,” right?

Okamoto: | think so. When you're in Tokyo, | think you
attach some emotion to the look and feel of the places
you go. Of course, it would be great if Tokyo could be
more of a “local” town—but being “local” means having
an existing community that can be hard for people with no
real connections to become part of. You can’t get around
that. For me, one of the things that makes Tokyo special is
that you don’t have to have any of those connections to
belong. That's why | want to stay here. | think | will be for
the long haul. I'm not really making much sense here, am I?




