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Encoded information and banal advertisements surround us, paralyzing thought. In this city

where the new constantly replaces the old, what exists today may well be gone tomorrow.
The city offers everything and nothing at all. Who has not been seized by that feeling from
time to time? Yet in truth the city, like the humans who inhabit it, is a living being that exists in
a state of flux—and this is what makes each day here a gift. Think of the greeting exchanged

with a neighbor. Day by day this tiny action accumulates, transforming the urban landscape.

“Tokyo, the capital of Japan,” becomes “Tokyo, my hometown.” Proud of its smallest facets,
a we share our lives with this city.
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The sprawling city, Tokyo...Instead of that, our 7th edition is
built on looking at Tokyo through as narrow a lens as possible.
We want to see the local Tokyo, the Tokyo

where we live and pursue our own activities.

We invited three guest researchers we believe

to be best suited for the topic: Hakase Suidobashi (comedian),
Momoko Ando (film director), and Keiichi Sokabe (musician).
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Hakase Suidobashi

Momoko Ando
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Born and raised in Tokyo,
my impressions of the city are actually
formed by Sunny Day Service’s album To-
kyo.

Tokyo was born from
a mix of my images of the city before |
moved here and the actual environment |
found myself in after arriving, so it’s got a
very fresh, unsophisticated sound to it. It's
a bit embarrassing, but for that reason it's
a very special album.

Tokyo is also a city that’s created
by those who aren’t actually in the city.
Tokyo, made just after Sokabe came to
the city, struck me as very Tokyo-esque.
Unpacking that a bit more, you can’t really
meet the trueborn Tokyoites unless you go
to Shitamachi. It’s like Tokyo is actually a
mirage.

I very much felt like a
stranger for a while after | came to Tokyo
from Kurashiki.

Really?

Well, | came to Tokyo with the in-
tention of “throwing away my hometown,”
so | felt that | really had to make it as a
comedian before | turned thirty. | felt like
a stranger because of that time limit and
sense of urgency. When | came to Tokyo,
| was living with my comedy duo partner
(Tamabukuro Suijitaro) in a small strip club
in Asakusa (Asakusa France-za) while |
serving my apprenticeship as a comedian.
There were many others like me in Asa-
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kusa at that time — no tomorrow, no plan
for the future.

Just like a starving student. No
money, you can’t see tomorrow, but you’ve
got freedom. | like that that kind of culture
takes root in Tokyo.

You start on 4.5 tatami mats, but
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as long as you’ve got ambition you can
reach the sky. You can’t get anywhere
without that feeling. That’s why everyone
came to Asakusa. Those Asakusa days
are so ingrained in my memory that | find
myself at ease in neighborhoods that give
off the same feeling as Asakusa, such as
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Shimokitazawa and Koeniji.

My label, Rose Records, is based
in Shimokitazawa. | don’t have a driver’s
license, so | have to walk or bike to get
around. That was part of the reason why |
started my label in this neighborhood ten
years ago. | mean, | wanted my workplace
to be near where | lived.

If you walk or bike you really feel
like a local. The scope of your life narrows
down quite a bit.

Exactly. | always felt like | wanted
to be embedded in the local area, living in
a small sphere of life that only extended
as far as | could go on my bike. But at
the time almost every label was based
in Aoyama, Harajuku, and Roppongi, so
people were always surprised to hear that
| was in Shimokitazawa.

| feel a bit excited when | go to
places like Daikanyama. But | also feel like
| shouldn’t really be there, you know? | feel
out of place. I'm living in Koenji now, and I'm
pretty sure | won’t be able to live anywhere
off the Chuo line.

People become like the place
they’re from, right?

The environment around you
definitely starts to have an unconscious
influence on the things you make.

When | interview with people, |
always pay more attention to where some-
one was born and raised, where they’re
living and what they see every day, than |
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do to their title or type of work. | 've been
meaning to ask, but Ando — you shot a film
in Kochi, and then you moved down there,
right? That’s quite something.

It was a three second snap deci-
sion. I'm sure my Tokyo blood is freaking
out in Kochi (laughs).

What do you mean?

The places in Tokyo each have a
deep warmth that you can only find by in-
teracting with the people there. | really like
that aspect of Tokyo culture. | think that’s a
holdover from the Edo period’s row house
culture. My mother’s side is pure Tokyoite,
and I've got Tokyo blood flowing through
my veins, so I'm really moved by things like
that. But lately | feel like that culture that |
love is on the decline.

And Kochi was warm.

Exactly — Kochi condenses eve-
rything that | desired about Tokyo. | don’t
want to imply that | started hating Tokyo.
It’s just that | felt the Tokyo warmth in Ko-
chi, so | moved there. And so I'm trying to
make Kochi into Japanese Hollywood.

Kochi must be nice for filming too,
since it stays light for so long.

Yes. It’s got the trifecta of the

vol.7

ocean, rivers, and mountains, plus the peo-
ple are amazing. Their attitudes are very
open and accepting. When | was filming
0.5mm | didn’t have a single problem. | feel
like | don’t have to worry about ending up
alone if | live here.

I think it is precisely because
there are places like Kochi that Tokyo has
the merits of being able to be isolated.
But...l feel like interactions with family
and neighbors are going to become more
important from here on out. If something
happens, people will be asking if you're
okay, rather than pretending they didn’t
see anything. | think that’s the meaning of
“local,” really.

The number of people who can
slip into those sorts of already established
network of people is decreasing nowa-
days. The protagonist of 0.5mm is one of
the people who can do that, but | feel like
that’s a skill that’s really lacking in Tokyo.
And the slogan, “2020, Dreams of Growth”
really feels stagnant to me. Everyone is
running around excited for the Olympics,
while in reality the number of elderly peo-
ple isincreasing and they are growing
more and more isolated. Watching the film,

BEEREE—
Keiichi Sokabe
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Born in 1971 in Kagawa. While running his own
record label, Rose Records, he plays as a solo
act, in the reunited Sunny Day Service, which
released their newest record, Sunny, in October

2014.
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Born in 1982 in Tokyo. She debuted as a direc-
tor with the self-written Fragments in 2010. She
published the novel 0.5mm in 2011 and directed
the film version of the book that opened in No-
vember 2014. She currently lives in Kochi, where
she works as a sightseeing ambassador.

| really felt that those parts of our society
were being forsaken.

| think that harmony exists in the
connection between children and the eld-
erly. But since that sense is falling apart
recently, | think there isn’t much balance
anymore. | also feel there are quite a few
answers to that problem to be found in
Kochi.

So you plan on continuing to
shoot films there. If you manage to contin-
ue to spotlight Tokyo from Kochi that way,
it’d be really impressive.

My grandmother, a true Tokyoite,
always said, “Well, it's not like I’ll die,”
whenever something happened. Those are
magic words for me. For, while | have no
intention of abandoning directing, looking
at the whole picture from beginning to end,
I’'m starting to think that this isn’t the time
to be making only films. That’s why I've de-
cided to make whatever | find lacking, one
by one. Evenif | fail, it’s not like I'll die.

Even though the Internet has
made life and new development much
easier, my job hasn’t changed from what it
was 10 years ago. My job remains going to
people who are waiting for me, and singing
to them.

I might as well say that Asakusa
Kid will be doing performances in all 47
prefectures in Japan.

That’s amazing!

I'd like to go see that.

In the end, comedy is a form of
communication. | think music and film are
in the same space. They’re communica-
tion that eases the loneliness of society a
little bit.
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Hakase Suidobashi
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Born in 1962 in Okayama. He formed the duo
“Asakusa Kid” in 1987, and has since made ap-
pearances on television, radio, and in writing. He
recently published Geinin Shunjuu (Comedians’
Chronicle), and publishes a bi-monthly e-zine
called Suidobashi Hakase No Meruma Junpou.
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With 3D printers, laser cutters, and other digital tools
increasingly common, ordinary people are now able
to manufacture small batches of everyday items that
in the past only factories could supply. The term “fab”
refers to this fabulous new model of fabrication. Fab
spaces are also communities for sharing knowledge,
techniques, and the joy of making.
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Research topic (7)
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We're moving from the era of buying to a new era of making. The rise of digital fabrication, or “fab,”

lets ordinary people manufacture a wider range of items with greater creative freedom than ever before.
BUNPRO’s Tokyo Artpoint Project has launched the TOKYO FABBERS project, which builds ties
between “maker spaces” in Tokyo’s Shibuya district. We profile six of these sites below.

. FabCaf
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A creative cafe where making and mingling meet

Mhrh/ih7 s ZBEICFabiEBEE H /o€
BIET HOPRBICT V2N GEHDD
CYIZBMTEZE - e iR, BRE
AOL—H%—hya—T3hA IIxyt
—JEANBLEE MLEPELLIVT
171 TEHETES, £/, 7T 3
v TR —=T AN b, BHDFabCafe &
DEHLE. NEADDEN) PHFHEDE
B OEENDIH -G AM. #FHiBHDD
CUPRIRT2HBE L THHEEL TV 3,

By combining digital fabrication tools with
an open cafe environment, FabCafe Tokyo
offers an easy opportunity for anyone to join
in the maker movement. Tools like a laser
cutter specially geared toward use with food
let first-timers try their hand at fun activities
like etching messages in macaroons. Work-
shops, discussions and exchanges with
FabCafes abroad make this a site for shar-
ing knowledge and meeting new people, too.
The end result is a positive feedback loop of
new skills and new kinds of fabrication.
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FabCafe Tokyo is bringing together a diverse range of people and building
lasting connections between them. The relaxed cafe environment is the
perfect place for serendipity to do its work!

BEERITEEE FREEAKELIRT-22-7 BXIRE 7 1F | TEL.03-6416 -9190 | fabcafe.
NYZ4E com/tokyo/ | {EFATTEELHEM | L—HF —H v &— 3D TUBR HyTa>Y

IE:S¢=FV3

COO / Barista
Toshimasa Kawai
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1F Dogenzaka Pier, 1-22-7 Dogenzaka, Shibuya-ku, Tokyo | TEL.03-6416-9190
| fabcafe.com/tokyo/ | Available equipment: laser cutter, 3D printer, cutting

machine, industrial sewing machine, 3D pen, 3D modeling software, 3D scanner,

scanner

FabLab Shibuya
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A “do it with others” approach to problem solving

SEED 5E EEF TH50HE. 5004
PRI EICHFES B Fablabid, —D 0 &D
PO—-HNVEEBRIETHY) & 5, &R
EXHWLELITO—NVEZXY NT—=TT
HH3, BHDHD “Do It Yourself” 72
FTHEL ZD/INTeMEEHEFLT
REEREARL TV Do It With Others”
HBHDIKNEERK, 7. BRETEA
LEBE@micT V2T LTHRE<T A X
TE3DLERT D [&Fab] HEEH,

%

N4
J 1 ‘Ls-{r.'&

cation skills.
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Keisuke Inoue
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At this project-based open lab users can learn a full range of digital fabri-
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FablabShibuya

With over 500 sites in approximately 50
countries at all levels of economic develop-
ment, FablLabs are local workshops con-
nected in a global network of information
exchange. The labs take the “do it yourself”
mentality to the next level by encouraging
participants to share knowledge and solve
problems through a “do it with others” ap-
proach. There’s also a beginner-oriented
workshop called &Fab where users can cus-
tomize items bought elsewhere with digital
tools.

RR#BEAXFHIIET42-6 co-labiE &7 M) I 1-3 | TEL.03-6416-4083 |
www.fablabshibuya.org/ | {fEFARTBE L bt : L—H —hHv 22— 3DTU %,
NR=IN=HyB— FIRIFHEI >

co-lab Shibuya Atelier 1-3, 42-6 Udagawacho, Shibuya-ku, Tokyo | TEL.03-6416-

4083 | www.fablabshibuya.org/ | Available equipment: laser cutter, 3D printer,
paper cutter, computerized embroidery machine
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Makers Base

Personal Brand Supporter

A center for educating tomorrow’s “makers”

TIHE) /RN—2 3> L 7=800m%#B2
BEMIC. AT, £T. M=, 7% 241
g EMRIE VSR O/ 100 L EH I
RRBTRE, FLI &L “7HOd 7
77— #E8E T % Makers’
Base Tl Y& T 77— 3>
YV—ILIZHBIICEDh B I EN BN,
HFAXRZ Y TILLB L —Z2 T DIEN,
ECH 1 MPEEHTORELIE. FRE
REETEAD “X—H—" %587 3,

BRERITHESE
WBEFF 4

coo

Jumpei Matsuda

AOERIT—72 3y TTh EBREVTEITRENSWMER DL
NEDHELET, “DKBEVIFEREE S XILEELAT!
At Makers’ Base, even the beginning-level workshops aim for highly

finished products that participants can use in their everyday lives. The
experience of making is on sale here!

This huge workshop located in an 800m*-
plus renovated factory features more than
100 machines for everything from wood-
working and metalworking to ceramics and
textiles. The fundamental approach at Mak-
ers’ Base is “analogue fabrication” — in other
words, making by hand - so digital fabrica-
tion tools play a mostly supplementary role.
In addition to training sessions led by expert
staff, the center runs online and brick-and-
mortar shops and hosts exhibits and other
events to support makers.

HR#MEEXTER2-5-12 | TEL.03-5719-6580 | makers-base.com/ | {#
FIRJRE MM 1 L—¥ —H oy & — CNCYY > 3DT >4 3DEFT, X%
v FURIVERRS S o KT HES. £ THERS BRMes MERE

2-5-12 Shimomeguro, Meguro-ku, Tokyo | TEL.03-5719-6580 | makers-base.

com/ | Available equipment: laser cutter, CNC (computer numerical control)
machine, 3D printer, 3D modeling software, scanner, computerized embroidery
machine, woodworking and metalworking machines, coater, pottery tools

coromoza

T7yyarODRKERDOHBFERDIY

s

o

coromoza

fashion laboratory

Crafting clothes with an eye toward fashion’s future

Ty a el “BAOT )T
MEIAT—F2 F A=, FRIWIC
BF T 2IVERTRATELEVWELDT
A€ XN H3H. Fab DBZZE) Ahk
D5, RERDXRN)FTIRELNESIN BN
Oy hDEFEDBEALNILT, EHELE
UCTHRWIMIDT7ISLIUTIEDFEEEDHE
LT3, REFREMIZRECLERBER
EDOFIRABEL FiaRTEErEEh s &
IBRFANS MOfER L & bRIE,

i

LI X
FHEAR A

CEO
Takuji Nishida

BATHTINLIVICBATER B E Try a3 EEOEEE DY
EARN, ERORKERZEIEL T ERIT DY DB THH Y ET !
Coromoza is transforming the fashion world by enabling independent de-

signers to manufacture apparel. They’re not just designing clothes - they’-
re designing the future of the industry.

Independent designers run mini ateliers
at this fashion-focused coworking space.
Individuals producing small lots with limited
budgets have struggled in the past to enter
the industry. While digital tools can’t always
substitute for established dressmaking
methods, this workshop incorporates con-
cepts from the digital fabrication movement
with the goal of making small-scale apparel
production commercially viable. Popular
with fashion students and working design-
ers alike, coromoza also offers classes and
events to nurture fresh ideas.

RS EXMERI6-33-14 =/ V(Y 408 5 | TEL.03-6450-5560 | za.co
romo.jp/ | {EFRTRE LM © 320 FURNRIRRI D > L—F —DHvr—,
ING—2B TV BEAKE TEXRXLANT IR 3DF v R, AFvF

Jingu Heights #408, 6-33-14 Jingumae, Shibuya-ku, Tokyo | TEL.03-6450-5560

| za.coromo.jp/ | Available equipment: sewing machine, computerized embroi-
dery machine, laser cutter, pattern table, all-in-one printer, textile printer, 3D
CAD software, scanner

HappyPrinters HARAJUKU

TYRIWT) L M ERDOERERN LR 5

ddd

Happy
Printers

HARAJUKU

A digital print shop with an experimental approach

Fab&SZ2E3DY — I EFHAH, 2DD
FIOANTYRERIS. A>79 Ty b
DFEDATREM P RE DR EERL TV 3,
TOMHROEBRT 20T L an g
BLTWAHETIE. £3 TAMOHRI TS
ALNS, BELERFEAET V2T —
25 L CHFab 2R TZ 27120, EESB
ZEBMOTMLEDHFHZLHh 3, 5
(3. TOKYO FABBERS Dthiih = & & #
L7 =02 ay THREFE,

3D tools are the norm for digital fabrica-
tion, but this shop explores the possibilities
and creative breadth of inkjet printers, a
2D technology. The workspace looks just
like a commercial print factory with its
professional-level digital printers running full
speed. You can try out the technology using
a photograph (no digital data required), so
HappyPrinters HARAJUKU is popular with
people of all ages and level of experience.
The company plans to hold workshops in
collaboration with other TOKYO FABBERS
sites in the future.

AL T M “WR—T T T BERIIE . HRRVIZFIL, 7
ALY = TIUNGEERABRMICIT I M TR EERELT!

Try printing on fabric, fake leather, acrylic and a wide selection of other
materials at this shop that calls itself “the most exciting printer in the

world.”

A AN A
JUIAT 7Y RE#E B XMERI3-27-15 FLAG 1B | TEL.070-5370-6700 | happyprinte
BE;??E" A rs.jp/ | {fEFARTRELHERE UV T > & Latex T & L—F —Hy B —

Creative Director

Ayako Sugihara

FLAG 1B, 3-27-15 Jingumae, Shibuya-ku, Tokyo | TEL.070-5370-6700 | hap-
pyprinters.jp/ | Available equipment: UV printer, latex printer, laser cutter

IKEJIRI INSTITUTE OF DESIGN “PTA”

IKEJIRI INSTITUTE OF DESIGN “PTA” / IDHHEZH DS V) FEK [PTA]

EEIPEEFNDZT TN TI4—LEHET

Aiming to be a platform for industrial development

BEREBAEFALTVWAIDAICEE I
Fab Z2f&. PTA (Physical / Prototype Th-
inking Area) |3, 3D 7' > 2 & {E > TRATT
SERELAY S, WEEARPHD I EE
KTCEBMERD &S G BADME
@O EZHTHEL FIPEADORE
EHCHEEL. EEERETEZT Iy
F7A—LELBZEEHELTVWD, T,
CADBEEDNF I RIVY —ILEFEN G Y
BANEBCHRY - EbRHED,

REE BALEEY
ATiEtaxa

Event Planner

Kosuke Kinoshita

AIEERV)RU TEENAERCEURE. 7T - FEETEBAEFHEL.
BREE ETRIE - RRTEZHEICNICHMIBATHET !
At PTA, makers develop products through many iterations of experimen-

tation. The center is developing a system of awards and exhibits to help
users display and promote their work.

1] IKEJIRI
“ | IINSTITUTE OF
DESIGN

This Fab space evolved inside IID, a design
institute run out of a formerly closed school.
PTA stands for Physical / Prototype Thinking
Area, a lab where innovators use 3D printers
to develop new products through a process
of trial and error. In addition to serving in-
dividuals, PTA is linking with the owners of
small and medium manufacturing companies
with the goal of becoming a platform for pro-
moting the manufacturing industry. The insti-
tute also offers courses aimed at generating
more expert users of CAD and other digital
tools.

HRE#HESXFA 2-4-5 | TEL.03-5481-9011 | setagaya-school.net/ | {#
FARTREL MM 3D T2 3D XX v+ 3D EF T L—H—Hv & —

2-4-5 |kejiri, Setagaya-ku, Tokyo | TEL.03-5481-9011 | setagaya-school.net/ |
Available equipment: 3D printer, 3D scanner, 3D modeling software, laser cutter

oo7
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IZC&HTDHFab (A& First Time

RTIUIE TV ZLTYHACET, P6MD[TOKYO FABBERS| DX F(d.

[ ) [ ]
BABRHEF S AN T 7T U= a0 Y — LERBBDE T 2 EHDTT. D lgltal

ThEhDY—IVEE>T. EARIZENTEDD? BULHTTH, 2 2<{(h3D?

HDINDBREERE DI, FabFFEROARENF FrL I LE LT Fab I‘icati On

Wood, acrylic, leather and . . . macaroons?! The letters spelling out “TOKYO FABBERS”

on p.6 were made using a range of materials and digital fabrication tools. /\/"‘/_\
What can each tool do? Can even a beginner turn out a great product? —\
Our research team explored the maker scene to answer these questions. 2E. 3@e BizEpn <

( ';‘UE”(])E{'%(Té:t.t;

e 3ADTYLH— L—H—Fhya—

JpEE naTw (1 3D Printer Laser cutter

Anew creation

27 Ly MEKICZ Y FALTR T—FEAELTERENTWAL—HF—Hy Z—T. <
EfEWE5 BEOEMZ 2y T7H HOUAZHIED, Ny RPBRCERICENE, RIRELRE T
DT —2IEHBRLTIND, ZDFE BTV HoEVWOREICTEHD B, (F)

B LEABICRETE S The laser cutter, used exclusively for food, imprints im-
After the customer uses a stylus to ages on macaroons. The machine moves swiftly from left
draw an image on a tablet, a staff to right, burning a pattern into the surface. It’s finished in a
member transforms it into 3D data. flash! (F)

The customer can adjust size and

other variables.
/xcm%afﬁﬁa

Ny ROEHEPSETWBDIRET Bipg7EHID IR BRI
BOLLEE P LTI M o .
BEOTVWE, EALAELARNT Lasers scorch wood and carve resin.
ETW < M50 THRESET . (F)

Light green liquid resin is extruded \

from the machine. Layers build up
slowly into a 3D object that’s com-
plete in about 50 minutes. (F)

FELEEDEKT —4%
Fl@IcTEBIS5LL
Even digital photographs and images
can be turned into embroidery.

L—H—TAREGVHT, K
BofEZAD Y FESATUVL,
Hy MERBREPNIZL D EIRE
IZ% %, (H)

Alaser is used to cut wood. The
surfaces cut by the beam of

light turn dark brown, as if they
had been burned. (H)

/-\ iﬁ?ﬁi)\'(??#}b-(“?
( :‘zb‘r&ﬁ'.’:b"s}
o

A beautify
N
4
LY QRSB L EBET

3ZET RAMITHRIEE F
DREEH| > 72L& > BEAE WS
B, MMLIROREICHE,
(H)

T T 2 IVRIGR

Digital embroidery machine

cleanly Contoureq finish

FAVIMTRUAPROEEEHRTEL. BEEA
EORIRN 22— bo FIEETIREL VEMLER

HFPHIRORT TN TE D, (M) o '
By adjusting the amount of light,

the tool can also be used for
engraving. The texture is similar
to shaved wood, with even fine
lines reproduced perfectly. (H)

After the customer determines a pattern, thread,
and color using specialized software, embroidery
begins. The tool can create complex designs and
curved lines difficult with hand embroidery. (M)

FANTYLRLAEBICEDE
TEMEEEL. BIRIFLE, 1>
7 EREF I ERICKIRD
BHFSh, 1> 7P ELT B,

T&EHPY, [T]BAVWTI Y
EN—ZZEWED, [RIEYT
Y= ERETARBIEG
TRA3EL51C0L7 (H)

uv>y>4a—

UV Printer

While we applied the white base
coat to the T, we skipped that
process and applied green ink
directly to the Rin order to let the
wood grain show through. (H)

After a test run, the material is
secured and printing begins. The
ink spray is immediately followed
by a UV ray that sets the ink.

ﬁ%l:*f‘z?éffft?"éb“fu
L‘%A&iﬁl:EﬂE’JT’%é!

Tr-19 fnstant ink-set Process allows for
Printing on a wige variety of Mmaterials,

SN
wood acrylic (clear) }Jr\nm cloth cork > wood

A aad
Laser cutter Laser cutter Laser cutter Digital embroidery UV Printer Laser cutter
UV Printer UV Printer machine Laser cutter UV Printer
eather cloth leather resin acrylic (red)
Laser cutter Digital embroidery Laser cutter 3D Printer Laser cutter Laser cutter

UV Printer machine (sculpture & cutting)

Passing the beam over the surface
Several times darkens the image

\_/:Zrz\‘(\“/

)

-

3% P008-009 £1E - # %1% 71 : Makers’ Base (M), FabCafe Tokyo (F ). HappyPrinters HARAJUKU (H)
3% P008-009 Fabrication and shooting cooperation : Makers’ Base (M), FabCafe Tokyo (F), HappyPrinters HARAJUKU (H)
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MEBXADIER Works by Ayaka Ikezawa

KEDZEEFEE LT DL o/, B2 Y —ILIBEBLZIETXEHD
BEEILMA—ILTEBC1 2575 1 71E& [syncFish], 414

PREEDBRIE. L—F—DHy 2 —E&E>THIIH L %

Users can control the movement of fish in this installation

made using a laser cutter.

EBEDEN RTINS,

Karu Festival 2014 .

FABBERB R D% %

FabdD3Io A

Fab(d. FAi-BDBERESUICEART(RES-STDTLLID?
HIZOF26DPEFRARETTELREADFRELTEFabZRMIANTWVR I A4 —,

MEHPHEAZEEMABICBE . FabDHHULASPRE. FIREM A EEFE > THOVEL L,

[YTHIVE, 2014] Tld, “BEATR
BHELRTy N F—2ICUESR
[Ry bEFL] EBR. MLV —D
RIS DE. Ky hOESBICER

The viewer’s image is projected
above a shirt pocket in Me and
the Pocket, exhibited at Shibu

vol.7
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FabZEU AN=D5EW-T, FEED
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How will digital fabrication change the way we think and live?

Ayaka Ikezawa uses fab not just to make clothing, accessories and other everyday objects,

but as a tool for creative expression.

We invited her to join us as a guest researcher and talk about the appeal,

possibilities and challenges of fab.

Using fab to craft everyday
objects can help make it
more accessible

The fab movement got its start in the late
1990s, when a professor at MIT Media Lab
came up with the concept of digitally ena-
bled “personal fabrication.” By the 2000s,
workshops embodying the three principles
of fab—making, learning, and sharing—
were springing up around the world. In the
past few years numerous fab spaces have
opened in Tokyo as well. Ayaka Ikezawa
is one creative professional incorporating
fab into her work.

“In university, | immersed myself in creat-

ing things like websites using computer
programming skills. | experimented with a
laser cutter for the first time in my gradua-
tion installation project (photo 1),” she say-
s. “Something I'd designed with data eme-
rged as an object | could hold in my hands.
| was moved by the experience of joining
hard and soft by manually assembling ele-
ments I'd created using fab.”

Since then lkezawa has used fab not only
in art pieces exhibited at venues such as
the Shibu Karu Festival in Shibuya (2), but
also to create wallets and other everyday
objects (3). Her extensive use of digital
tools has opened her eyes to some of their
challenges.

\ 

o

“I made shelving to use at an exhibit by
cutting wood with a laser cutter, but it’s
too heavy. | don’t think it would be conven-
ient for every-day use. That was a moment
when the boundary between hand-crafted
and ready-made goods became clear to
me,” she says.

Using fab doesn’t guarantee products will
have the same level of quality as commer-
cial goods made by skilled craftsmen build-
ing on years of accumulated knowledge.
And while it’s easy to find places to try
out fab in Tokyo, the movement has yet to
take root with people living in less central
regions or lacking experience with digital
creation. lkezawa takes those points into

FRAOHBICL—Y—FRELLY, TV
ZIVRIREEL - —Hy 2 —%E-TT
YN EFIEL I, iESAFOEY)
DE/RPNPICHFab W) AN T3,

EXHRMERELELEY. Z5LER
REEEZA T MESAGFabDSHEIC
OL\T;’)E %o
[BETIE 3DAF+vF CHEE%# X%+
L. 3DTN L E—EFESTZDHBTTF
3AL— b ERBETEEILIICEDHE,
Fab (3 /2 £ /2L DRIREMEZTRSD T WL
9, FaaAL—rOBIOLIIC, FLE
ICHTEBHET. BANMEEDHDD
FLAXTVHDICEY) AhES, Ho
EFRLBTFEREICENDIERIATT .
—EDTIVIA2—EFTHEL —BKD
ACHBHMINIED TEzFabX ik, 5
BOLD V)RR OES AL 720,

Maker’s Take on
he Future of Fab

A laser engraved wallet and digitally
embroidered badges.

Ayal
Pkm

HEHH
Ayaka Ikezawa

/\% a

%18 - WEBT~NO v /¥—, 2006 F, E6HE
EVCTUIBREERAIERE, 2014F. B
EBRBAFRIFERFMBEEE, BEPRT
REEICHETBES ITAXIVEEP LAY
UIAa2—&LTHERSR,

Actress and web developer Ayaka lkezawa is
winner of the 6th Toho Cinderella Judges’ Spe-
cial Award, in 2006, and a 2014 graduate of
Keio University’s Faculty of Environment and
Information Studies. In addition to appearing in
films and television dramas she is active as a
digital creator.

consideration when she thinks about fab’s
future.

“Fab still has a lot of hidden potential to
evolve, like we see with the recent use of
3D scanners to scan people’s faces and
then reproduce them in chocolate right
there using 3D printers,” she says. “l think
that’s an example of how, by using a tech-
nique that even beginners can master and
a familiar material like food, people can get
more comfortable with fab.”

Fab culture is starting to spread from a
small group of creative professionals to
the general public. In the coming years,
it’s likely to keep on evolving and gaining
popularity in ways we can’t imagine.

009

ZU.W@



010

I E/A
Michihiro Hori

5% LBER, 1976 FBEIE T he &I
L BB EIBOUE [£MEH] bESE,

TOKYO PAPER for Culture vol.7

= 8 nlallilulod s

——— =

’(D_'I;/o.—,-l
A city where you can
find an old sweets store

next to a modern
| electronics shop.
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@ Ooh this is good.

(3 When | was eating syrupy
| bean jam at that sweets store,
(@ Cream syrupy bean jam
with vanilla ice cream 2
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- Yusuke Nagai

= Annemarie Luck

- Hiroshi Eguchi

- Satoru Yamashita

- Takahiro Kaneshima
- Hiroshi Kozawa

- Yayoi Arimoto

okyo Local

ICESTREN LER,

CCIRULPBVERLEER ADEHZHICL>T ROV EXEYK $ 5,
ZOXLICHITBRELSE A, “REOA—DIV DVEVSE, [HEEICES>T. REXILERBATTH?]
BEDEHEEL . R4 HOXEERUTEL7TRZERMRBICHEBEL. BRLTHESVEL L

There is a culture rooted in the nature, spirit and human activity that exist nowhere but here.

And the ways of looking at this culture are one more aspect of “local Tokyo.”“What is Tokyo culture to you?”
We invited seven guest researchers who have experienced various local cultures

through their own activities, and asked them to present their views.

Presentation

[ LMD TED % | <.

...the land’s memory

BADRETHIRBEOMIB—FH, KEDEFRKDEICH - 7= EFV T BFIC
EEBIEN H ot BIAEFHECELVIDIBEFIC, WDE - TETMEVADT
heEAETRE—FAEOD & BLREBICBoTWEDLDE, »DOTXIICH-
KDFNP ADFRNEFVRRI L. 22 [XE] HFLb LS, RROEH LW
EZDEFE RRXEDSHIICOEN 2TV B, ESEHMSTHST DS BT
PEOEMITELHORBEEZL. £EL TS, —RBHICMB ZOEE. %
WHICBEN 3K ILHERE (D> EX) IO THTRUV ZZICENBELW
Agd. AENICEAIEDIIELLINETH. ZLTIhPBdbTHEZ U
HEDHDE,

I'm based in Harajuku, and when | heard i : \

that the whole area was under water in an- (.../{{ 2]
. . . o s .

cient times, it made sense to me because

| always wondered what gives rise to the
ceaseless flow of people in such a place

where it’s constantly changing. The an-

* H ¥
cient stream of water evoked the stream

of people, and in that place “culture” came BIEICH D7) —ZX~x—Z [VACANT] £
into being. Tokyo’s complex topography is ¥, 094 [ —ME littlemoreBCCKS &
directly linked to the diversity of Tokyo’s BREAFR| KEZH. BEE [varnish
culture. Without realizing it, we have been and mortar] () MLET) &HER, RE
absorbing and sharing the land’s millennia- [VACANT] #3565 EIf 3,

old memory. This city may look chaotic at

. X o i Director of VACANT, a free space in Hara-
first glance, but try looking at it in the faint

) ) . juku. In’09, won the grand prize in the “First
light of dawn. That beautiful landscape will - jttiemoreBCCKS Open Exhibition of Photo
never change in essence, and will continue Books.” Published varnish and mortar (lit-
to exist perpetually. tlemore). Started VACANT in the same year.
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hd o3 — 1 ZhEBIAZBETHIE, ELVEOARLR T 7y 3> RKEE—SUICEET Of designers, of chefs, of my fellow editors. It's
[ RS v A —F] <,

HWITA, AZABICERY, MBAENTILERONTW, XAO—TEEBYENT reflected in the fact that trains are only late if
there’s a typhoon or snowstorm on the go (and

. 0 SHEBRETT, Cb. ZORTHIF 14— CEROHILF v —
...heavy stracture, layeled CESLBETT, TH ZORTHIT (5—LLT R ks even then, many still run on time). And in the

ERT AKBL. ZhZ2APDOREDPSBERERETEEI LR, £ETHTY e AP | T e 7 s e
F—REBLTWET, 25§32 ETHRENIINDE-IHEAEDE with a bow and say ‘Yoroshiku onegaishimasu’

STWEET, (‘Please be good to me’). | love that this re-

A . LUO‘}\ RROBERLISIFEDERAPREL » VRV, BFEDRYICEFTSINT Spe‘_’“”] aspect Of Japanese culture rubs off on

/ Bl i WET, ol EALREFERVIPTH, TRBICHFEEL (RBRIEZEL. [£5 foreigners’ behaviour, as opposed to the other

. Vg =) ) R - - o ; way around. When you see a burly Westerner

7/7 A, LKBEVLET] EB-TCRET, ZOSIBARADLBELSE S 0 L owner or colleagus, it proves

EADTEHCIZAHFELE52251FETT, FIEOVVEKATH, FEXY how powerful a deeply ingrained tradition can

20134, M7 7V HDH—T2YLhOERICKA. 21 L FATUMIALBELS BFRHEETEEAEHRDE. ZOXBISER DV be. But there is a lot more to the culture than

TIMNREDIT 12— FEEZL WAV EE BT ELEYDEBEADAESEBLET, pride, respect and tradition. When I'm riding the

o) B ZELIEY ROBRITOETE L TR T 3, UL, BEROTAER. ZREFTRE Y E 4 Ao Ta. FOBICER 1B crest of the wave, I'm carried by the creative

. R spirit of people | meet here. There may be Iulls
Annemarie Luck followed her heart from Cape Town to Tokyo W EWER THE S EALEBDIYI( T A EFAIZE>TEHIONTVET,

i i ; where | feel like a stranger at sea, but it only
in 2013 and now works as an editor for Time Out Tokyo. When 9 g

[~ 3 A4 o == S - i o
she’s not writing, she can be found on the beach, in dance FRISEPEVCHBHNETH. ZH5VIIE. —ATHHEEZEZ TN takes meeting one inspired person to make me

studios, or drinking tea while plotting her next island holiday. ANIEILETT. EATHTERLSOLGEREFBICEYET, feel like anything’s possible.
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...the gaps born of an abundance of things ...lifestyle region nurture
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FANERREE, SREE, BELD. BEEICOERT S & T T rOBEETER,
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51 2 1€ Amazon " &% % » S5 nomazon (%) ¥4EEh, [ERERT v 7 717] &
WORBNET v 771 T7PEETZN 5. 7— MI4EEL 72 [THE TOKYO ART
BOOK FAIR] BRI T& %, 1 hLEREREIIONAZDS ELICHFLUT v 7>
Z=X7LIALNTX, UBEEEEVSLRBES LWEENVEFRICHZINEIZ

rEEBVET, EREOEHICBEESPEER, SRR B o BRTISHORRCES
2 AERICHOARER YT, ZTINS ATTRM £ ROU TN ERBEL T, TRAELAFEREET SEHOOBNE 5 e
HRICHBUARTCNBAN Y AEVS, 25V SREBEF OHNEROLE LBNET, PECBICA DY, RITRIEROES. BB £ _
LZATHEEARIRROBERE EHPNLD BATEAETP? WACHFIEENDCOI, BUl ARASKEREOBODIAL G20 om0 o O
BEIRERREEDLNBEEVBATHEL, HEANCE D E EE, TAREDERPETEER is the manager of four companies
HROGES. CNPSRICZIEABLIETOT 7 b [TOKYO LI #EETIEEFWEL HEEDXALADEEVIBICEERTEIICH Y, i:dﬂi?j:.:ﬁigno:h:ﬁ;g:fi:;a;z
BEII10ELLEOESEE S, EFERINHN SO, [TOKYO L] b, ZOHIEICSET ZUTZZ 205, Bl B WEBIDEED  cyratorof a gallery in New York,
BA—H—PRIBI AL, BRERPFHAF -8, VAALHT TERT AL BN AR THERS TRTE L1
DREELESEVSITOVI I M TT, EREONEE-T. SETRATVEP>£HDE, BA RORAEROBECIHRE, W ETHIET EISTEHA > OREOTIL £ 58
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Looking back at my life, | realize that my playgrounds have changed with each era. |
see the bustling crowds of Asakusa and Ueno Ameyoko, where | was taken as a young

For example, nomazon (*) came about because there is Ama-
zon, and THE TOKYO ART BOOK FAIR came into existence be-

cause of the existence of the Tokyo International Book Fair, the ‘ ? "‘ child. When | was in elementary school | played in Yanesen, which was connected to the
largest book fair in Japan. And | think the reason that I've been -';-.- . <h “ Law CL\,: subjects of my textbooks — the homes of Soseki and Ogai, the grave of Shiki Masaoka,
able to keep UTRECHT going is that the Aoyama Book Center, H A ' & the school song by Saisei Muro, and so on. In junior high school | went every day to walk
Crayon House and Sanyodo Bookshop are right nearby. In this \im >t n 74\ —7:\\ around and see movies in Ginza, Hibiya and Yurakucho. In high school my hangouts were
way, when you find spaces between things, look for small possi- ' II /= the chaotic and disordered Shinjuku Kabukicho and Ikebukuro North Exit amusement
bilities in those spaces and express something, there will always area, and when | was in university | went out in Shibuya, Harajuku, Daikanyama and Rop-
be someone in Tokyo who will accept it. A city with this feeling of L7 b3y FUTRECHTX &, THE pongi — the places where trends got started. After | graduated and starting working, |
scale—to me, that’s Tokyo culture. TOKYO ART BOOK FAIR£EF 1 L 74 began going to places in Yotsuya and Arakicho frequented by artists and people in the
Tokyo specialty products. TOKYO L, a project that will be able —o AmazonlZB W7 A F LR TORET music industry. And for the past 20 years my life has revolved around Aoyama, Azabu and
to use that phrase one day, has been launched in Asakusa. An v >3y TnomazonK &, FHLLWHED Jingumae.

area with a 140-plus-year history, Asakusa is a town of shoe and AREDEADWHERAZEAEL TWVSB (%), The Tokyo playgrounds that I've spent time in retain the particular culture that has been a
leather goods makers. In TOKYO L, the makers and wholesalers part of each area since the Edo period. Because of the universality of local culture and the

. . . . R .. i Director of the select shop UTRECHT. Co-
dotting the area will work in cooperation with people in fields like director of THE TOKYO ART BOOK FAIR.

architecture and design and attempt to make leather goods into Continually creates new ways of relating
commercial products. While using resources specific to the area, to books, including the virtual bookshop kyo culture.

diversity of amusement areas, you can meet different people and change your life when
you move or change to a different hangout — and to me, this lifestyle is the appeal of To-

they will carry out a new kind of production. | think that this, too, nomazon, which offers only items that are
is something very much in the style of Tokyo. not found on Amazon. ()
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...a parallel world
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Director of FEC and program director of Art Fair
Tokyo. In addition to his involvement in support for
artists’ productions and art exchange programs, and
research on contemporary East Asian art, he plans
exhibitions in a number of countries.

A wide range of values existing in parallel while
easily transcending time periods and genres — and
the possibility of encountering these “things” and
“ideas” at any time — are the essence of Tokyo cul-
ture’s appeal. The art that is created and presented
as a result of this stimulation is wide-ranging as
well. In this city with its artistic diversity, through
my involvement with events like Art Fair Tokyo, |
create points of connection with this art and let
people know about its attractions. It seems to me
that if you develop the ability to encounter art and
interact with it at a comfortable distance, the paral-
lel world of Tokyo will be even more enjoyable.
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...things that are sensed by visitors
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...a point of view that values the old as well as the new
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Tokyo is a town with many antique mar-
kets as it is unexpected in fact. In regional
areas in Japan, not to mention in other
countries, I've never been in a city where
so many antique markets are held. In To-
kyo there are new things coming out con-
stantly, but at the same time just as many
old things are brought together — and for
some reason that seems very fresh. To
me, the feeling for using old things from
a new point of view is sophisticated. It's
also interesting that a lot of people go to
antique markets early on Sunday morn-
ing to find that. The taste for smoothly
incorporating into daily life the charms
of one-of-a-kind things that are different
from ready-made things — it seems to me
that this is one aspect of Tokyo culture.

HEBINEWETT, HIZEBARTIROLDISHTIORZRBMEEERIELTH, —
HEbNTIETECHBINTLEVET, —ATEXMOB AP FE - TVIEREICE. K
BITPEIFHENREMAETAALHHY, WVOETHEHBEINEE A,
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President of Manryo Limited. Operates 12
guest houses in Japan. In 2013, he founded
and became director of the private organiza-
tion “Tokyo Hostel Network,” with nine guest
houses/hostels located in Tokyo.

| think that, from the perspective of tourism, some
forms of culture are consumed and some are not. If
you disseminate trends in order to attract tourists,
those trends will be consumed, but icons like the
giant lantern and temple in Asakusa will never be
consumed.

But if people see those things once, they’re satisfied.
In fact, people who visit Tokyo a number of times
take an interest in the local lifestyle. When | show
people from overseas around the city, they take
photos of things like telephone poles, and cats in the
spaces between old row houses. These things are
also part of the Tokyo culture that is not consumed.
In my view, visitors’ perspectives are what teach us
about Tokyo culture that we who live here don’t see.

HERMBRSMOBEEFRHEEER T, 2006 5F
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Arimoto became a freelance photographer in
2006. Traveling around Japan and other coun-
tries, she continues to create her own photo
works in addition to her works for magazines,
catalogues, advertisements and other media.
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The research lab bulletin board is packed with important information. Bl REXERETOZ 7

Check for updates on BUNPRO programs and all sorts of other things! E1 @tokyobunka
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What is needed to keep an art project going?
An Intensive Lecture Series researcher reports on “Thought, Skill and Dialogue.”

omciawebsie tall. j P

Report on the Intensive Lecture Series “Organizing to Keep Art Activities Going”
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Thinking of art projects in terms of
“people” and “money.”

Following the first series of lectures on “Public Relations and Tools for the
Communicating of Art Projects,” the second series focused on “Organizing to
Keep Art Activities Going.” The two lecturers were Hiroko Kikuchi, Founding
Principal of the U.S.-Japan Creative Ecology, and Mari Yamauchi, a certified
public accountant, licensed tax accountant, and Representative Director of
the NPO Arts and Law. Participants included those from groups already op-
erating projects, and others planning to become involved in project manage-
ment. Together they considered how to keep art projects going from the view-
points of “people” and “money.”

The lectures began with the differences between “not for profit” and “for pub-
lic” organizations, definitions of these terms, and what sort of management
structure organizations have tended to choose in recent years.

Fund-raising is vital to the management of an arts organization. “Fund-raising is
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A school dedicated to the fostering of human resources ac-
tively involved in art projects, run by the Tokyo Art Research
Lab (TARL) as part of BUNPRO’s Tokyo Artpoint Project.

something that allows a project to accomplish its purposes,” said Kikuchi. “It is
important first that all staff share an awareness of what these purposes are.”
Yamauchi talked about disclosure by arts organizations, saying that because
this involves so much work many groups now do not make their accounts
public. “Accounts are an expression of monetary reality,” she said. “Operations
and financial report are a communicative tool both within an organization and
without, so disclosure of accounts information is very important.”

Kikuchi emphasized the importance of community engagement. “By communi-
cating to people outside the organization the guidelines on which you are act-
ing, you strengthen the structure of people’s involvement.”

As a general theme, the lectures covered the inextricable relationship of the
two vital elements of “people” and “money” from a number of different angles.
The most important thing, it was said, is the need to think laterally across both
the questions of people and of money.

As a laboratory for the benefit of all who are involved in art projects, TARL of-
fers a variety of programs along with this Intensive Lecture Series. For further
information, consult our website.
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What is “Thought, Skill and Dialogue”?
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Live BUNPRO information is on-air now!
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Back issues of “TOKYO PAPER for Culture” are out now!
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Festival Theme: “See You on the Planet” Filling Mitaka with Art
Yebisu International Festival for Art & Alternative Visions 2015 TERATOTERA Festival 2014
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& IS 27y TIV R XL (HEEEE) 2009 F [£ERAR]  Courtesy the artist, Foksal Gallery Founda-
tion, Warsaw, Open Art Projects, Warsaw and neugerriemschneider, Berlin
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With its usual venue, the Tokyo Metropolitan Museum of Photography, undergoing reno-
vations, The 7th Yebisu International Festival for Art & Alternative Visions will feature ex-
hibitions, screening, live events and talks in different locations around Yebisu under the
theme “See You on the Planet.” Trying to change perspective through images, as if on
a tour of an unknown planet, we will look for clues to the rediscovery of an increasingly
multi-layered world. Participants will include artists of different ages and nationalities,
young artists born in the 1980s, and feature Pawet Althamer of Poland, the experimental
film master Ken Jacobs and photographer Homma Takashi.

=8 ¥ 27(2015) £2RH27H (£) ~3A8A (A) [10BM. SHAREIK] B : 10:00-20:00 (RA&HIE
18:00%T) R ¥ H—F k- (BR 92TV b=I) Y- H—FLIW—L(F4T. LIFv—),
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it - RRLRETOY =7 bVE (ARMEEARTHELALAME) BAREHRMAE 26 oK
OFRBEREGR S AXBREABLSE

Dates: Feb. 27 (Fri) — Mar. 8 (Sun), 2015 (10 days continuous) Time: 10:00 — 20:00 (last day to 18:00) Venues:
The Garden Hall (exhibitions, lounge talk), The Garden Room (live, lectures); Auditorium and Gallery of La Mai-
son Franco-Japonaise, (screenings, exhibitions, symposiums); Center Square of Yebisu Garden Place (off-site
projects); Related facilities and galleries (partnership programs); others Admission: Free (Admission fee for
membership program screenings and events.) Information: 03-3280-0099 Organizers: Tokyo Metropolitan
Government, Tokyo Metropolitan Museum of Photography/ Tokyo Culture Creation Project (Tokyo Metropoli-
tan Foundation for History and Culture), Nikkei Inc. Co-organizers: Sapporo Real Estate co., Ltd., La Maison
Franco-Japonaise

Photo: Hako Hosokawa
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TERATOTERA is a community-centric project that showcases art in the area between
Koenji and Kokubunji on the JR Chuo Line. TERATOTERA's theme for this year is “en-
counters:” the things people happen upon and meet by chance.

This winter, the three-day TERATOTERA Festival 2014 will unite artists to create capti-
vating works by responding flexibly to their circumstances and chance encounters. At
the Musashino Entertainment Theater and vacant stores around the north exit of Mitaka
Station, Masahiro Wada, Tetsushi Higashino, Taro Izumi, Yuji Ota, and others will exhibit
installations, videos, and more. Overall, the diverse, cross-genre, and multigenerational
programs will include everything from screenings of videos by contemporary artists to
performances of music and theater.

=H: 27 (2015) £2820H (£) ~228 () [3AM] =15 KEEF=EERIS (Ivh—Ib, EIE).
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4737-4798 EfE: WRE RRXELRETOY 17 ME (ARMEEARTHELLHE). —fitHiE
A Ongoing

Dates: Feb. 20 (Fri) - 22 (Sun), 2015 (three days) Venues: Musashino Entertainment Theater (small hall and
small theater), Tokai University Bosei Gakujuku Dojo, and locations around the north exit of Mitaka Station
Admission: Varies by program Information: 090-4737-4798 Organizers: Tokyo Metropolitan Government,
Tokyo Culture Creation Project (Tokyo Metropolitan Foundation for History and Culture), Ongoing (General
Incorporated Association)
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About Tokyo Culture Creation Project
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Results In this issue the researchers look back.
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www.bh-project.jp

Tokyo Culture Creation Project, organized by the Tokyo
Metropolitan Government and the Tokyo Metropolitan
Foundation for History and Culture in cooperation with
arts organizations and NPOs, aims to establish Tokyo as
a city of global cultural creativity. The project facilitates in-
volvement of a larger number of people in creation of new
culture as well as it creates and globally disseminates new
Tokyo culture through organizing international festivals

and other diverse events. www.bh-project.jp/en
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Though she has moved from Tokyo and looks at the
shape of Tokyo culture and how it should be from Ko-
chi, Momoko Ando’s Tokyo Love is very moving. (Mori
Ryu) / Under a leaden sky, the sights of Niigata in win-
ter. Having grown up under those skies until | was 18,
| see the crisp, sharp outlines of the skyscrapers on
a clear winter’s day here making this a Tokyo local.
(Mizushima) / | don’t know if you can call this Tokyo
culture or not, but | feel there is a great categorization
of different kinds of event here. (Urushihara) / The
colors people are reminded of when they hear “Tokyo
culture” are different for every person. | wonder what
color Tokyo culture is for me? I've been forced to
think about that again. (Nakano)
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(Where the master does his & her work)

FZ %8 Tsutomu Chiba
FENhAH  Remi Chiba
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Creative Space
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“kichi” started in 2012, the second year after we moved to Izu Oshima. The inspiration
was a community space that an architect friend had created in Utsunomiya, on a shop-
ping street with a lot of empty storefronts. | saw people of all ages going in and out of
the space, looking as if they were having fun, and thought it would be nice to have a
place like that in Oshima. Later, when | was doing a report for “12class,” the free Os-
hima paper we publish, | met the son of the owner of a jazz cafe that had closed down.
As luck would have it, the site became available to rent. That was the origin of “kichi.”
“Kichi” is a place designed to create a comfortable space for us and for the people
who come to visit. We usually put out books, make snacks and talk with visitors. Over
time we have been meeting more people and holding more and more events, such as
music performances and solo exhibitions.

Because it is located right on the harbor, “kichi” serves as a place that connects the is-
land with the rest of the world, as well as a transfer point between the city and nature.
When it was launched, it was made up almost completely of island residents; but now,
three years later, about the same number of non-islanders are also participating. And
this year, “kichi”’s new project, “Miharairo,” has begun as part of the Tokyo Artpoint
Project (BUNPRO). Here we are starting the interesting undertaking of connecting Os-
hima with non-islanders through design and art. Being close to Tokyo, many islanders
tend to look towards the city, while at the same time, non-islanders are discovering
the good points of Oshima. We hope to meet more people who would like to enjoy this
island and its rich natural landscape, delicious food and proximity to Tokyo, and we
hope continue spreading the word about Oshima’s attractions.

(Tokyo Creative / Sakiko Hiran

"Letting Go of What's Been Lost" ?l T
S A
Often as | walk through Tokyo, | ask myself what used to stand tE) g:
in one spot or another before its current occupant moved in. #oE
Usually, | am unable to recall the answer. Something is lost, ;SEF ﬁ
and something else is born; we all know that this is the process > T
through which the city continuously remakes itself. T
Take the cell phone shop on the corner of Komazawa Street, g 0%)
which runs between Ebisu and Daikanyama. If you ask me, the A 2
orange sign out front is a bit strange, a bit unsettling. After all, ;C :é
that used to be where Chez Lui stood! | adore canelés and bon » L
gouts — those round, snow-white breads filled with chocolate N
cream — and as a child, Chez Lui is where | would stop and
beg for one on the way home from preschool. Now, however, ® 1
that memory remains only in my own mind. The actual store A %
disappeared forever on November 18, 2009. Apologies to the ‘E =
cell phone shop, but to me that corner will always belong to Z —g
Chez Lui. I'll never forget how delectable the first piroshki | ever kK
tasted there was. Z A
| admitted my distress to a friend who shares my affection for % ;‘i
Chez Lui. “You know, | said the same thing to an acquaintance s 5
who’s lived in Ebisu for almost 30 years,” he replied. “This L ER
is what he told me. ‘That may be Chez Lui’s corner to most 'l:E' g
people, but before Chez Lui showed up there, it was a candy = &
shop. To me, that will always be the corner with the little candy °e
shop.””
All of a sudden, my own sense of sadness shrunk down to a
tiny speck and was sucked into a crack of history. Someone ;(\ '?
had been watching the transformations of the city for far longer & 3
than I. How deep his longing must be compared to mine! s O
Nothing remains unchanged. | suspect that to be the truth — Ll’\ %
yet it is also precisely why we value the fleeting moments that = 3
sparkle before our eyes. Somebody once said life is full of ‘g_" ‘i\
farewells, but that may not be such a sad statement after all. ,% =
It’s okay to let go of what’s been lost. Impermanence is love. h H
Today and every day, Tokyo glitters with a multitude of scenes ;(\ JE’J
that we adore, and already miss. 3 It
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